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n Introduction

Self-introduction is often treated as a simple classroom activity. A learner stands, says their name,
gives a few details, and returns to their seat. Because the task looks simple, many students assume
that it does not require planning. However, in Effective Communication, self-introduction is not only
about saying who you are. It is a basic form of purposive communication.

A self-introduction is purposive when the speaker chooses what to say, how to say it, and why those
details matter to the audience. It is not a random list of facts. It is a short spoken message shaped by
audience, purpose, context, language, tone, structure, and delivery.

In this unit, self-introduction becomes the first performance task because it allows learners to practice
the foundations of communication in a familiar situation. The task is personal, but it is also controlled.
The speaker does not need to reveal private information. The goal is not to expose one’s entire life
story. The goal is to communicate selected information clearly, respectfully, and confidently.

A good self-introduction helps the audience understand the speaker in a way that fits the situation. It
gives enough information to begin a connection, but it does not lose focus. It sounds prepared, but not
mechanical. It allows the speaker to be seen and heard while still maintaining appropriate boundaries.

m Communication as a Purposeful Act

Communication is the process of creating and sharing meaning. It happens when a message is
expressed, received, interpreted, and responded to. Communication may be spoken, written, visual,
digital, or multimodal. In self-introduction, communication is mainly spoken, but it also includes
non-verbal elements such as posture, facial expression, gesture, eye contact or its culturally
acceptable equivalent, distance, and voice.

Communication is not only the act of producing words. Words become meaningful because they are
used for a purpose, received by an audience, and understood within a context.

A student may say, “I am quiet.” That statement can mean different things depending on the
situation. It may mean the student is shy, observant, careful, respectful, nervous, or simply not used
to speaking in front of others. The meaning does not depend on the sentence alone. It also depends
on how the sentence is delivered, what comes before and after it, and how the audience interprets it.

This is why effective communication requires awareness. The speaker must think about the message
before speaking. The listener must also interpret with care. Communication fails when the speaker
assumes that words are automatically understood exactly as intended.

m Effective Communication

Clear - Appropriate - Respectful

Effective communication happens when a message achieves its purpose in a way that is clear,
appropriate, and respectful.
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A message is clear when the audience can understand the main idea without unnecessary confusion.

A message is appropriate when the language, tone, structure, and details fit the audience, purpose,
and situation.

A message is respectful when it considers the people involved and avoids careless, offensive, or
harmful expression.

Effectiveness does not always mean speaking perfectly. A speaker may commit small errors but still
communicate effectively if the message is understandable, organized, and suited to the situation. In
classroom speaking tasks, the goal is not perfection. The goal is controlled improvement.

For a self-introduction, effective communication means the speaker can present selected information
about themselves in a way that helps the audience understand who they are in the context of the
class, activity, or situation.

m Self-Introduction as Communication

A self-introduction is a short spoken text in which a person presents selected information about
themselves to an audience. It usually includes a name, background, interests, experiences, goals, or
other relevant details. However, not every detail belongs in every self-introduction.

A self-introduction in a classroom may include the speaker’s name, interests, learning goals, and
something that helps classmates understand how to work with them. A self-introduction in a job
interview may focus on education, skills, experience, and professional goals. A self-introduction in a
community event may highlight one’s role, connection to the group, or reason for joining.

The same person may introduce themselves differently in different situations. This does not mean the
person is being dishonest. It means the speaker is adjusting the message to the audience and
purpose.

For example, a Grade 11 student introducing themselves to classmates may say:

“My name is Lara. | usually feel nervous when speaking in front of the class, but | want to improve
this year. | enjoy drawing and helping with group outputs, especially when the task needs design or
organization.”

This introduction gives personal information, but it remains appropriate for a classroom setting. It also
helps the audience understand something useful about the speaker.

In contrast, an introduction that gives too many unrelated details may confuse the audience:

“My name is Lara. | like drawing, sleeping, mangoes, blue notebooks, rainy weather, action movies,
dogs, rice meals, my old phone, and the number seven.”

The second example gives information, but it does not build a clear picture of the speaker’s purpose
in the situation. A self-introduction should be selective.

m Purpose

Purpose refers to the reason for communicating. It answers the question: Why am | saying this?
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In self-introduction, the purpose may be to let others know who you are, to establish a respectful first
impression, to prepare for future interaction, to express a learning goal, or to participate in a class
community.

Purpose guides the selection of details. If the purpose is to introduce oneself as a learner, then details
about study habits, interests, strengths, challenges, and goals may be useful. If the purpose is to
introduce oneself in a formal event, then role, affiliation, and relevant background may be more
appropriate.

Without purpose, a self-introduction becomes a list. With purpose, it becomes a message.

A speaker may know many facts about themselves, but the speaker should choose only the details
that support the purpose. This is one of the first lessons of effective communication: not everything
that can be said should be said.

Purpose also affects tone. A self-introduction meant to make classmates comfortable may sound
warm and conversational. A self-introduction for a formal panel may sound more serious and concise.
The speaker adjusts because the purpose has changed.

m Audience

Audience refers to the person or group who receives the message. In classroom self-introduction, the
audience may include classmates, the teacher, or both.

Audience awareness means thinking about what the audience needs, expects, already knows, and
may not know. It does not mean pretending to be someone else. It means shaping the message so
that the audience can understand it properly.

A speaker should ask: Who will listen to me? What do they need to know? What details are
appropriate for them? What language will they understand? What tone will fit the situation?

If a learner introduces themselves to close friends, the language may be casual. If the same learner
introduces themselves to a new class, the introduction should be clearer and more controlled. If the
learner introduces themselves to a teacher or school visitor, the speaker may choose more formal
language.

Audience affects examples, word choice, humor, and personal details. A joke that works with close
friends may not work in a new class. A personal story that is acceptable in a small trusted group may
not be suitable for a classroom performance. A speaker must decide carefully.

- Context
07

Context refers to the situation in which communication happens. It includes the place, time,
relationship between speaker and audience, purpose of the activity, cultural expectations, and level of
formality.

In a classroom, the context is educational. The self-introduction is part of learning. The speaker is not
performing for entertainment alone. The speaker is practicing communication skills.

Context helps determine what is appropriate. For example, a classroom introduction should not sound
like a private conversation with a best friend. It should also not sound like a very formal speech unless
the activity requires it. The speaker must find a suitable level.
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Context also includes the emotional condition of the speaker and audience. Some learners may be
nervous because they are not used to speaking. Others may be comfortable but careless. Some
listeners may be attentive, while others may be distracted. Effective communication requires the
speaker to work within these realities.

m Message

The message is the content being communicated. It includes the main idea and supporting details.

In self-introduction, the message should answer a simple but important question: What do | want the
audience to understand about me in this situation?

The message should have a clear focus. A self-introduction may focus on identity as a learner,
personal interests, goals, strengths, or a short meaningful experience. The details should support that
focus.

A weak self-introduction may contain many disconnected facts. A stronger self-introduction connects
the details to a central idea.

Weak example:

“My name is Carlo. | am 16 years old. | like basketball. | live in the barangay. | have two siblings. My
favorite food is chicken. | like music.”

This is understandable, but the details do not create a clear direction.

Stronger example:

“My name is Carlo. | enjoy basketball because it taught me how to work with others and keep
practicing even when | make mistakes. | hope to bring the same attitude to this class, especially in
group activities and speaking tasks.”

The stronger example uses fewer details, but the message is clearer. It shows something about the
speaker’s attitude and connects it to the class context.

m Intent

Intent refers to what the speaker wants the message to do. Purpose is the general reason for
communication. Intent is the specific effect the speaker wants to create.

For example, the general purpose may be to introduce oneself. The intent may be to appear
approachable, to show readiness to learn, to explain a personal strength, to reduce misunderstanding,
or to make a respectful first impression.

A message may have an intended meaning, but the audience may interpret it differently. A speaker
may intend to be funny, but the audience may hear the statement as disrespectful. A speaker may
intend to sound confident, but the audience may hear the message as arrogant. A speaker may intend
to be humble, but the audience may interpret the message as lacking confidence.

This is why effective communicators do not only think about what they want to say. They also think
about how the message may be received.
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In self-introduction, intent helps the speaker choose language and tone. If the intent is to sound
respectful and approachable, the speaker may avoid language that insults others or exaggerates the
self. If the intent is to show confidence, the speaker may use a steady voice and direct statements
without sounding boastful.

n Language

Language refers to the words and expressions used in communication. In self-introduction, language
should be clear, appropriate, and understandable.

Clear language avoids unnecessary confusion. It uses words that the audience can understand. It also
avoids vague expressions when specific words are needed.

Appropriate language fits the context. A classroom introduction may be conversational, but it should
still be respectful. It may allow simple language, but it should not become careless.

The speaker does not need to use difficult words to sound intelligent. In many situations, simple and
precise language is more effective than complicated wording. A self-introduction should sound like a
real person speaking with control.

For example:

“My goal this term is to improve how | speak in front of others.”

This is clearer than:

“My objective for this academic period is to enhance my verbal performance in public
communicative situations.”

The second sentence is not wrong, but it may sound unnatural for a simple classroom
self-introduction. Effective language fits the task.

Tone refers to the attitude or feeling expressed through words and delivery. In speaking, tone is
shaped by word choice, voice, pace, facial expression, and overall manner.

A self-introduction may sound respectful, confident, nervous, careless, friendly, serious, arrogant, or
uninterested depending on tone.

Tone matters because listeners respond not only to what is said but also to how it is said. A student
may say, “l am happy to be here,” but if the voice is flat and the posture is careless, the message may
not sound sincere. Another student may say a simple sentence with clear voice and steady pacing,
and the message may sound more credible.

A suitable tone for classroom self-introduction is usually respectful, clear, and steady. It does not have
to be overly cheerful. It does not have to be dramatic. It should show that the speaker recognizes the
presence of an audience.

Confidence in tone does not mean loudness alone. A loud but careless voice may still be ineffective. A
confident tone is controlled. The speaker can be heard, the words are complete, and the pace allows
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the audience to follow.

Beginning - Body - Ending

Structure refers to the organization of ideas. A self-introduction should have a beginning, body, and
ending.

The beginning opens the message and identifies the speaker. It may include a greeting and the
speaker’s name.

The body gives selected details. These details should support the purpose of the introduction. The
speaker may mention interests, strengths, goals, background, or a short experience.

The ending closes the introduction. It may express a hope, a goal, or a simple closing statement
connected to the class or situation.

A basic structure may look like this:

Beginning: greeting and name Body: selected details about self, interests, strengths, or goals
Ending: closing statement that connects to the class or audience

For example:

“Good morning. My name is Adrian. | am a Grade 11 student, and | usually enjoy tasks that involve
planning or organizing. | am still working on my confidence in speaking, so this class will be a
challenge for me. | hope to improve little by little and participate more during group activities.”

This introduction has a clear beginning, meaningful body, and relevant ending.

Structure helps the speaker avoid rambling. It also helps listeners follow the message.

B Relevance

Relevance means the information is connected to the purpose and context of the communication.

In self-introduction, relevant details help the audience understand the speaker better in the present
situation. Irrelevant details may be true, but they do not help the message.

For example, if the purpose is to introduce oneself as a learner, then study goals, strengths, interests,
learning habits, or communication challenges may be relevant. Very private family matters, unrelated
preferences, or excessive personal history may not be necessary.

Relevance does not mean the introduction should be boring. It means the details should serve a
purpose.

A detail becomes meaningful when the speaker connects it to the situation. “I like music” is a simple
fact. “I like music because it helps me focus when | study” gives the audience a clearer
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understanding. “I like music, and | hope to become more confident in sharing my ideas through
speaking” connects the detail to the communication task.

n Confidence

Confidence in communication is the ability to express a message with enough control for the audience
to receive it. It does not mean the speaker feels no fear. Many speakers feel nervous, especially when
speaking in front of a class. Confidence means the speaker still performs the task despite
nervousness.

A confident speaker prepares, speaks audibly, finishes words, maintains a suitable posture, and
continues even after small mistakes.

Confidence grows through repeated practice. It is not only a personality trait. A quiet learner can
become a clear speaker. A nervous learner can deliver an understandable message. A confident
introduction is built through preparation, rehearsal, and awareness of the audience.

There is also a difference between confidence and arrogance. Confidence presents oneself clearly.
Arrogance presents oneself as superior to others. A good self-introduction does not need to put others
down. It simply communicates the speaker’s identity and purpose with control.

Volume - Pronunciation - Pacing - Clarity

Voice is one of the main tools of spoken communication. It includes volume, pronunciation, pacing,
and clarity.

Volume refers to how loud or soft the voice is. In a classroom, the voice should be loud enough to be
heard by the audience. Shouting is not necessary. The goal is controlled audibility.

Pronunciation refers to how words are spoken. The speaker should aim to make words
understandable. A speaker does not need to imitate a particular accent to communicate effectively.
The more important goal is clarity.

Pacing refers to speed. Speaking too fast may make the message hard to follow. Speaking too slowly
may make the delivery lose energy. A steady pace helps the audience understand.

Clarity refers to how complete and understandable the words are. Some speakers swallow the ends of
words when nervous. Others lower their voice at the end of sentences. A clear speaker finishes words
and keeps the voice steady until the sentence ends.

Voice should support meaning. If the speaker says something important, the voice should not
disappear. If the speaker gives a closing statement, the voice should still be clear.

n Non-Verbal Communication
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Non-verbal communication refers to the messages expressed without words. It includes posture, facial
expression, gestures, movement, eye contact or its culturally acceptable equivalent, and physical
orientation.

In self-introduction, non-verbal communication supports the spoken message. A speaker who faces
the audience, stands with control, and uses a steady voice appears more prepared. A speaker who
turns away, covers the mouth, or keeps moving without purpose may become harder to understand.

However, non-verbal communication should be interpreted with cultural sensitivity. Not all people
show respect or attention in the same way. Some learners may find direct eye contact uncomfortable.
Some may use fewer gestures. Some may appear serious even when they are listening. Effective
communication should not force one universal style of non-verbal behavior.

The key question is whether the non-verbal behavior supports communication. Does it help the
audience hear, understand, and respect the message? If yes, it is useful. If it distracts or blocks the
message, it needs adjustment.

Audience Awareness in Self-Introduction

Audience awareness means recognizing that the introduction is not only for the speaker. It is for the
listeners as well.

A speaker who has audience awareness chooses details that the audience can understand and use. In
a classroom, classmates may want to know the speaker’s name, interests, personality, or learning
goals because these details help them interact with the speaker. The teacher may also listen for
clarity, organization, confidence, and appropriateness.

Audience awareness affects how much explanation is needed. If the speaker mentions a hobby that
many people may not know, a short explanation may help. If the speaker mentions a personal goal,
the speaker may connect it to the class.

For example:

“| like editing videos. It started as a hobby, but it also helped me become patient because editing
requires repeated checking. | think that patience can help me in this class, especially when
preparing speaking tasks.”

This statement considers the audience because it does not only name the hobby. It explains why the
detail matters.

B Privacy and Boundaries

A self-introduction is personal, but it should not force private disclosure. The speaker has the right to
choose appropriate information. A good introduction does not require painful memories, family
problems, financial struggles, or private experiences unless the speaker freely decides that such
information is appropriate.

In a classroom setting, it is better to focus on safe and relevant details. These may include interests,
strengths, learning goals, habits, hobbies, skills, hopes, or general background.

Respecting boundaries is part of ethical communication. A speaker should not feel pressured to reveal
information that is too personal. Listeners should also avoid judging a speaker based on limited
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information from an introduction.

Self-introduction gives a beginning, not the whole person.

n First Impression

A first impression is the initial understanding or feeling that others form when they encounter a
person. Self-introduction often creates a first impression because it gives the audience their first
organized message from the speaker.

First impressions may be shaped by voice, posture, word choice, confidence, clarity, and relevance of
details. They may also be affected by audience assumptions, which is why speakers cannot control
everything. Still, a speaker can influence the impression by preparing and delivering the message
carefully.

A purposeful self-introduction can create an impression of readiness, respect, sincerity, confidence, or
openness. This does not require exaggeration. It requires control.

A learner who says, “l am not good at speaking, but | am willing to improve,” may create a positive
impression because the statement is honest and growth-oriented. A learner who says, “l do not care
about this activity,” may create an impression of disrespect, even if the speaker is only trying to hide
nervousness.

The speaker’s intent and the audience’s interpretation may not always match. This is why preparation
matters.

“ Preparation

Preparation is the process of planning before speaking. It includes choosing details, organizing ideas,
practicing delivery, and adjusting the message.

A prepared self-introduction does not need to sound memorized word for word. In fact, a fully
memorized speech may sound unnatural if the speaker only recites without meaning. Preparation
should help the speaker understand the message well enough to deliver it clearly.

Preparation begins with purpose. The speaker should know why they are introducing themselves.
Then the speaker chooses details that support the purpose. After that, the speaker organizes the
details into a clear structure.

A prepared speaker may use keywords instead of writing every sentence. Keywords help the speaker
remember the flow while still allowing natural delivery.

For example, a speaker may prepare these keywords:

Name Interest: drawing Strength: patient with details Challenge: speaking in front Goal: become
more confident

From these keywords, the speaker can form a short introduction without reading a full script.

Preparation reduces confusion. It also helps manage nervousness because the speaker knows the
direction of the message.
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n Rehearsal

Rehearsal is practice before performance. It allows the speaker to test whether the introduction
sounds clear, complete, and appropriate.

During rehearsal, the speaker should check voice, pacing, pronunciation, posture, and structure. The
speaker may notice that some sentences are too long, some details are unnecessary, or the ending is
weak.

Rehearsal is not only repetition. It is revision through speaking. Some problems cannot be seen on
paper. They become clear only when the speaker says the introduction aloud.

A sentence may look good when written but sound difficult when spoken. A speaker may plan three
details but realize that two are enough. Rehearsal helps the speaker adjust.

Good rehearsal also builds familiarity. The more familiar the speaker is with the message, the easier it
becomes to speak with control.

B Delivery

Delivery is the actual presentation of the message. It is the moment when preparation becomes
communication.

In self-introduction, delivery includes voice, posture, facial expression, pacing, pauses, and connection
with the audience. Delivery does not replace content. A speaker needs both message and delivery. A
well-written introduction may still fail if the speaker cannot be heard. A loud speaker may still fail if
the message has no structure.

A good delivery is clear and controlled. The speaker should begin properly, continue through the main
details, and end without fading away. If a mistake happens, the speaker can pause, correct, and
continue. Small mistakes are normal.

The audience usually does not need a perfect performance. They need an understandable message.

B Common Problems in Self-Introduction

One common problem is speaking too softly. This makes the audience work too hard to understand.
The speaker may know the message, but if the voice does not reach the audience, communication is
incomplete.

Another problem is giving too many details. A self-introduction should be short and focused. Too
many details can weaken the main message.

Another problem is giving details without connection. A speaker may mention hobbies, favorite food,
family members, and goals, but the ideas do not form one clear picture. The speaker should connect
details to the purpose.

Another problem is reading mechanically. Reading may help nervous speakers, but if the speaker only
looks at the paper and does not communicate with the audience, the delivery becomes less effective.

Another problem is using inappropriate humor or language. A self-introduction should consider the
audience and context. Humor should not insult others or distract from the purpose.
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Another problem is apologizing too much. A speaker may begin with “Sorry, | am not good at this,” or
repeat “sorry” after every mistake. Occasional nervousness is understandable, but repeated apology
can weaken the delivery. It is better to pause, breathe, and continue.

n Qualities of a Good Self-Introduction

A good self-introduction is clear. The audience understands who the speaker is and what the speaker
wants to communicate.

It is purposeful. The details are chosen for a reason.

It is organized. The introduction has a beginning, body, and ending.

It is appropriate. The language and tone fit the audience and situation.

It is respectful. The speaker does not insult, overshare, or use careless language.
It is audible. The speaker’s voice can be heard.

It is controlled. The speaker manages pace, posture, and delivery.

It is authentic enough. The speaker does not need to pretend, but the speaker should still
communicate with care.

B Example of a Purposeful Self-Introduction

“Good morning. My name is Mika. | am a Grade 11 student, and one thing | value is steady
improvement. | am not always the first person to speak in class, but | usually observe carefully and
try to contribute when | understand the task. | enjoy writing and organizing ideas, so | hope to use
those strengths in group activities. This term, | want to become more confident in speaking and
more active in sharing my thoughts.”

This introduction works because it has a clear structure. It begins with a greeting and name. It gives
selected details about the speaker’s personality, strength, and goal. It connects those details to the
class. It does not reveal private information. It also shows purpose: the speaker wants the audience to
understand how they participate and what they want to improve.

ﬂ Why Self-Introduction Matters in Effective Comm

Self-introduction matters because it gives learners a practical entry point into communication. It is
short enough to perform, but rich enough to teach major concepts.

Through self-introduction, learners practice audience awareness. They learn that classmates and
teachers are not passive listeners. They are the audience who will receive and interpret the message.

Learners practice purpose. They learn that speaking is not only saying words, but choosing words for
a reason.

Learners practice structure. They learn that even short spoken messages need order.

Learners practice tone and delivery. They learn that voice, posture, and pacing affect meaning.
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Learners practice confidence. They learn that speaking can be improved through preparation and

repetition.

Learners practice ethical communication. They learn that personal sharing should have boundaries

and that respect matters.

For these reasons, self-introduction is not only an opening activity. It is a foundation. The skills used in
a self-introduction will appear again in conversations, interviews, presentations, group work,

reflections, and public communication.

Key Concepts and Definitions

Communication

Communication is the process of creating and
sharing meaning through spoken, written, visual,
digital, or multimodal messages.

Self-introduction

Self-introduction is a short spoken message in which
a person presents selected information about
themselves to an audience.

Audience

Audience is the person or group who receives and
interprets the message.

Message
Message is the content being communicated.

Language

Language is the choice of words and expressions
used in the message.

Structure
Structure is the organization of ideas in a message.

Confidence

Confidence is the ability to communicate with control
even when nervous.

Non-verbal communication

Non-verbal communication is the use of posture,
facial expression, gesture, movement, eye contact or
its acceptable equivalent, and other body signals to
support meaning.
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Effective communication

Effective communication is communication that
achieves its purpose clearly, appropriately, and
respectfully.

Purpose
Purpose is the reason for communicating.

Context

Context is the situation in which communication
happens, including place, time, relationship,
purpose, culture, and level of formality.

Intent

Intent is the specific effect or meaning the speaker
wants the message to have.

Tone

Tone is the attitude or feeling expressed through
word choice, voice, and delivery.

Relevance

Relevance is the connection between the details and
the purpose of communication.

Voice

Voice is the use of volume, pronunciation, pacing,
and clarity in spoken communication.

Audience awareness

Audience awareness is the ability to adjust a
message based on who will receive it.
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Preparation Rehearsal

Preparation is the process of planning the message Rehearsal is the process of practicing and improving
before speaking. the message before performance.

Delivery First impression

Delivery is the actual presentation of the message to First impression is the initial understanding or

the audience. judgment that others form when they first encounter
a speaker.

n Final Synthesis

A purposeful and confident self-introduction is not a random statement about oneself. It is a planned

act of communication. The speaker chooses details, organizes them, and delivers them in a way that
fits the audience, purpose, and context.

The task may be short, but it contains the foundations of effective communication. It requires the

speaker to think about meaning, language, tone, structure, relevance, voice, and non-verbal behavior.
It also requires the speaker to manage personal information with care.

A good self-introduction does not need to be dramatic. It needs to be clear. It does not need to reveal

everything. It needs to say enough. It does not need to sound perfect. It needs to show preparation,
control, and respect for the audience.

In Effective Communication, self-introduction is the first step toward becoming a more aware speaker.
It teaches that communication begins not when a person speaks, but when a person understands why

they are speaking, who they are speaking to, and how the message can be shaped so that others may
understand.
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